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Bulgaria is a country with exceptional opportunities for providing various types of tourism, including - sea, 
mountain, eco, rural, health, spa, spa, wellness, cultural, adventure, wine, gourmet, event, hunting, camping, yacht, golf 
Congress tourism. The diversity of anthropogenic and natural resources is a potential that the country could use to 
promote the specialized forms of tourism offered by tourist businesses within the tourist destination. The present study 
aims at presenting opportunities for increasing the attractiveness of a tourist destination Bulgaria by promoting 
cultural tourism, which would increase the interest of foreign tourists to the. 
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